NATIONAL MARKETING CAMPAIGN & AUDIENCE REACH
A Multi-Channel Campaign Designed to Reach Active Property Buyers, Investors & Wealth Builders
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Digital Direct & Database Media & Partnerships

- Google Ads - Email Marketing - PR & Media Coverage

- Facebook & Instagram - Social Media - Industry Partnerships

- LinkedIn - Property & Investment - Outdoor & Venue Advertising

- YouTube Database - Property & Investment
Publications

Property Investors ¢ First Home Buyers * SMSF Investors
Business Owners ° Existing Property Owners ¢ Wealth Builders
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Driving relevant buyers, investors and industry professionals to the Expo

— creating more opportunities for exhibitors to connect, engage and
generate enquiries.
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359K Reached @ _/\ 6.6K Viewed @ _/"\
139k in last 7 days 1.9k in last 7 days

359K+ REACH
6.6K+ VIDEO VIEWS
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Google
3.18M Impressions | 307K Views
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Page Likes | PREVIOUS EXPO MARKETING & MEDIA HIGHLIGHTS

Comments | 35 Examples of television coverage, digital campaigns, outdoor

Impressions ¥

e IS advertising and print promotion from previous Expo events. 3.18M




