NATIONAL MARKETING CAMPAIGN & AUDIENCE REACH

3M+ 500,000+ 10,000+ 100,000+
Digital Advertising Social Media Expected Visitors Email Database
Impressions Reach Per Event Reach

MARKETING CHANNELS

- Google Ads - Meta (Facebook & Instagram) - LinkedIn
- YouTube - Industry Partnerships - Email Marketing
- Property & Investment Publications - PR & Media Coverage
- Outdoor Advertising - Radio & Digital Audio

How We Drive Qualified

Example:
Property investors Home buyers SMSF investors
Business owners  Wealth builders Mortgage & finance client
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What This Means For Exhibitors Ne - AT i o e E ASTRALAN

Our marketing campaign is designed to attract active buyers and
investors, helping exhibitors:

- Generate qualified leads - Develop referral partnerships

- Launch new projects - Meet prospects face-to-face

- Build brand awareness
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